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- Spanish market: 
An Overview on the economy of Spain with a review of the most important geographical, 
economic and demographic indicators. 

 
The following table shows the most important geographical, economic and demographic 
indicators of Spain: 

Geographical Indicators 
Value Indicator 
505,370 Km2 Land Area 
Located in southwestern Europe, and bordered to the south 
and east by the Mediterranean Sea; to the north and northeast 
by France and the Bay of Biscay; and to the west and northwest 
by the Atlantic Ocean. 

Location 

Economical Indicators 
Value Indicator 
$ 2,361 Trillion (2024) GDP 
3.2% (2024) Annual growth of 

GDP (%) 
Agriculture 2.5%, Industry 19,5%, and Services 69,1% GDP by Sector 

(2017) 
2,8% (2024) Inflation rate 
11,4% (2024) Unemployment 

rate 
$642,358 Billion (2024) Total Exports 
cars, packaged medicine, refined petroleum, vehicle 
parts/accessories, garments 

Main Exported  
Commodities 

France 15%, Germany 10%, Italy 9%, Portugal 9% and UK 6% 
(2023) 

Exports - 
Partners 

$568,502 Billion (2024) Total Imports 
crude petroleum, cars, garments, vehicle parts/accessories, 
natural gas 

Main Imported  
Commodities 

Germany 11%, France 10%, China 10%, Italy 7% and USA 7 % 
(2023) 

Imports - 
Partners 

Demographical Indicators 
Value Indicator 
47,280,433 (2024) 
Female: 50.7% 
Male: 49.3% 

Population 

0-14 years: 13% 
15-64 years: 66.1% 
Above 65 years: 20,9% 

Demographics 

0.12%(2024) Population 
growth rate 
 

48,400 $ (2024) Average income 
per capita 
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- Production 

 
The apparel industry maintains its status as a foundational sector in the Spanish economy. The total 

market value of the apparel and textile sector in Spain is estimated to be approximately €22 billion in 

2024, contributing an estimated 2.8% to the national GDP. While precise figures for the number of 

producers and workers are often released with a lag, estimates indicate that the number of companies 

remains stable or has seen marginal consolidation among SMEs, while total employment has trended 

upwards, reaching approximately 160 thousand workers in 2024. The sector’s stability is challenged 

by structural issues, including intense global competition and rising labor costs across Europe. There is 

an accelerating trend among Spanish companies towards nearshoring production to nearby regions 

(such as North Africa and Portugal) to reduce logistical risk and time-to-market. Additionally, the 

industry is heavily focusing investment on digitalization and circular economy compliance to meet 

stringent EU sustainability regulations, a major driver of current corporate strategy.   

 

- Consumption 
 

 
Average Spanish household expenditure in 2024 increased by approximately 4.4% nominally 
compared to 2023. This growth was mainly driven by higher prices for essential goods and 
increased spending on social service. 

Source: 1. The World FactBook 
https://www.cia.gov/library/publications/the-world-factbook/geos/gm.html 
2. UNdata 
http://data.un.org/en/iso/de.html 
 

https://www.cia.gov/the-world-factbook/countries/spain/
https://www.cia.gov/the-world-factbook/countries/spain/
http://data.un.org/en/iso/de.html
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The largest shares of the household budget remained concentrated in Housing, Water, 
Electricity, Gas, and Fuel (31.3%) and Food and Non-Alcoholic Beverages (17.5%). This 
prioritization of essentials meant that discretionary spending categories saw slower growth. 

 
The Textile and Apparel sector (Apparel & Shoes) represented approximately 4.9% of total annual 
expenditure in 2024, showing little change from its share in 2023. This relative stability, despite 
overall spending growth, suggests that consumers continued to be cautious with non-essential 
purchases, often delaying the renewal of wardrobes. The fastest growth in 2024 was seen in 
Hotels, Cafes, and Restaurants and Leisure and Culture, indicating a shift toward experiential 
consumption. 

 

Trade Movement in Spain for Textile & Apparel 
1- With Countries all over the world: 

Spanish exports of textiles during 2024 amounted to $13.689 billion, a decrease of 4.33% 
compared to $14.309 billion in 2023. Spanish imports of textiles during 2024 amounted to $19.568 
billion, a decrease of 3.84% compared to $20.349 billion in 2023. Its trade balance is estimated at 
approximately $-5.879  billion in 2024.The following table shows the top ten destinations for the 
export and import for apparel to / from Spain in 2024. 

Spanish Exports Spanish Imports 

The value 
"One million" 

Dollar 
Country 

The value 
"One million" 

Dollar 
Country 

13,689,309 
Total 
Exports 

19,567,864 Total Imports 

2,131,704 France 3,705,245 China 

2,034,255 Italy 3,628,732 Bangladesh 

1,663,183 Poland 1,890,000 Turkey 

1,462,029 Portugal 1,843,836 Morocco 

1,144,700 Germany 1,459,190 Cambodia 

762,767 Turkey 964,385 Italy 

516,026 Netherland 950,844 Pakistan 

423,644 Greece 820,099 Viet Nam  

288,676 Belgium 689,716 India 

280,854 Romania 584,065 Portugal 
 
 

Source: ITC 
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2- Trade Movement for Knits between  Spain and other countries from all over the world 
in 2022-2024: 
The following tables shows the most important imported/exported apparel (knitted) from 
/to Spain. The table shows that the most important Spanish exports of this chapter are the 
Pullovers and Saints, whose exports amounted to 1.956.251 billion dollars compared to the 
imports, which amounted to 2.728.434 billion dollars in 2024. 
 

 
 

 

The imported and exported knitted Apparel  
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3- Trade Movement for Woven between  Spain and other countries from all over the world 
in 2022-2024: 
The following table shows Spain's exports and imports for apparel (woven), Women's suits, 
crews and jackets showed the highest value of Spain's exports which amounted to 3.130 
billion dollars in 2024, at the same year it showed the highest value of Spain's imports 
which amounted to 3.716 billion dollars. 

 

 

 

 
4- Trade Movement for Apparel between Spain and Egypt in 2022-2024: 
Egyptian exports for apparel to Spain in 2024 amounted to 155,38 million dollars , increased by 
18,34% compared to 131,3 million Euros in 2023, while Egyptian imports from Spain in 2024 
amounted to 4,38 million dollars, decreased by 41% compared to 7,47 million dollars in 2023. 
As a sign of the development of the trade movement between Egypt and Spain of this item, it 
should be noted that the total Egyptian exports to Spain in 2024 amounted to 1,711 billion dollars 
while the imports in the same year amounted to 1,440 billion dollars. Egyptian exports to Spain in 
2022 reached the highest value of 3,082 billion dollars. The following figure shows the evolution of 
trade between Egypt and Spain for apparel during the last eight years: 

 
 



 

 6 

 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

a- Trade Movement for Knits between Spain and Egypt in 2022-2024 : 
The following tables present the most significant knitted apparel imported from Egypt and the key 

apparel items exported from Spain. The data show that Egypt’s main export to Spain in this category 

is T-shirts, with export values reaching 24.3 million dollars in 2024. In contrast, Spain’s main export to 

Egypt is pullovers, amounting to 735 thousand dollars in the same year 
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b- Trade Movement for Woven between Spain and Egypt in 2022-2024: 
The following tables present the most significant woven apparel imported from Egypt and the key 

apparel items exported from Spain. The data show that Egypt’s main export to Spain in this category 

is women suits and skirts , with export values reaching 46.9 million dollars in 2024. In addition , Spain’s 

main export to Egypt is women suits and skirts , amounting to 819 thousand dollars in the same year 
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Unit : us thousand dollar 

 

 

5- Distribution Channels: 
 

In 2024, the distribution channels for textiles and apparel in Spain have stabilized following a 
period of post-pandemic restructuring. The total number of retail outlets is estimated at 
approximately 43,850, representing a slight optimization compared to the 44,100 outlets recorded 
in 2023, as major brands continue to prioritize larger, "flagship" stores over smaller physical 
locations. Despite the consolidation of physical stores, the market size reached approximately 
€35.2 billion in 2024, a modest growth from the €34.8 billion recorded in 2023. A defining trend of 
2024 is the continued rise of E-commerce, which now accounts for nearly a quarter of all sales. 
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6- Textile Machinery: 
The Spanish textile machinery industry in 2024 consists of approximately 100 companies, 
maintaining its strong industrial base with over 80% of these firms located in the province of 
Catalonia. This sector remains highly specialized, with small and medium-sized enterprises (SMEs) 
making up 85% of the industry. In 2024, total sales for the sector reached approximately €960 
million, a significant increase from the €920 million reported in 2023, driven by a global shift 
toward sustainable and automated "Industry 4.0" machinery. The industry remains heavily export-
oriented, with over 90% of production sold internationally. While China and India remain key 
partners, 2024 saw a surge in exports to the United States, Turkey, and Mexico, alongside 
growing demand from emerging hubs in Vietnam and Bangladesh for energy-efficient Spanish 
technology. 
 

 

7- Technical Requirements  : 

Apparel and textile exports to Spain must comply with both the established European Union 
regulations and the new sustainability laws that came into full effect in 2025. 

1. Labelling & Product Information 
• Regulation (EU) No. 1007/2011: This remains the primary law for fiber composition and 

mandatory textile labeling. Access link here. 
• 2025 Update (Digital Product Passport): Under the Ecodesign for Sustainable Products 

Regulation (ESPR), textiles are transitioning to digital labeling (QR codes) to provide data 
on durability and environmental impact. Access link here. 

2. Chemical Safety & Restrictions 
• Regulation (EC) No. 1907/2006 (REACH): This regulation governs the use of banned 

chemicals and hazardous substances in the textile industry. Access link here. 
• 2025 Update (PFAS Restrictions): New strict limits have been added via Regulation (EU) 

2024/2462, specifically restricting "forever chemicals" (PFHxA) used for waterproofing and 
stain resistance in apparel. Access link here. 

3. Circular Economy & Waste Management 
• Mandatory Separate Collection (Effective Jan 1, 2025): Under the Waste Framework 

Directive, all EU member states, including Spain, must now collect textile waste separately. 
Access link here. 

• Spanish Implementation: In Spain, this is enforced through Law 7/2022 on Waste and 
Contaminated Soils, which makes separate textile collection mandatory as of 2025.  

4. Environmental Marketing 
• Green Claims Directive: To prevent "Greenwashing," this new law prohibits vague 

environmental labels (e.g., "Eco-friendly") unless they are backed by verified evidence. 
 
8-Tariffs on Egyptian Exports: 
No Tariffs imposed on Egyptian apparels according to the EU Agreement. 
 

 

9-Tariffs imposed by Spain: 
Internal tax (value added): 21% 
 

https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32011R1007
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:32024R1781
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32006R1907
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=OJ:L_202402462
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32008L0098
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10-The most important Spanish ports: 
 Valencia Port http://www.valenciaport.com 
 Barcelona Porthttp://www.portdebarcelona.cat/en 

 Bilbao Porthttp://www.bilbaoport.es/aPBW/web/es/index.jsp 

 
11-The most important Spanish newspapers: 
- El País  :www.elpais.es 
- El Mundo :www.elmundo.es 
- ABC :www.abc.es 

 

12-The most important specialized exhibitions: 
MOMAD 
http://www.ifema.es/momadmetropolis_01/ 

 

13-Affiliates: 
 FEDECON 

www.fedecon.es 
 Asociacion Empresarial del Comercio Textil, Complementos y Piel (ACOTEX) 

www.acotex.org 
 Asociacion Creadores De Moda De Espana (ACME) 

www.creadores.org 

 
14- comments : 

The Spanish market is currently dominated by two major forces: Sustainability Legislation (EU Green 

Deal) and Supply Chain Resilience. Spanish giants like Inditex (Zara) and Mango are aggressively 

moving toward "Nearshoring"—sourcing closer to Europe to avoid global shipping disruptions and to 

meet the EU's strict environmental standards. For exporters (like those in Egypt), the opportunity lies 

in being a fast, reliable, and "green" alternative to Far East manufacturers. 

 
15-Recommendations to Increase Apparel Exports : 

1. Align with the "EU Strategy for Sustainable and Circular Textiles" 

As of 2024, Spanish importers require products that comply with the Ecodesign for Sustainable 

Products Regulation (ESPR). 

- Implement "Digital Product Passports" (DPP) for garments, which track the lifecycle of the fabric. 

-Focus: Use recycled fibers and organic cotton. Spanish brands are prioritizing suppliers who can prove 

they use less water and fewer chemicals. 

 
2. Leverage "Nearshoring" and Speed-to-Market 

Spain’s geographical proximity to North Africa and the Middle East is a competitive advantage over 

China and Vietnam. 

-Offer Small Batch Production. Instead of requiring massive minimum order quantities (MOQs), allow 

Spanish brands to order smaller, frequent batches to reduce their inventory risk. 

- Optimize "Door-to-Door" delivery times to under 15 days to compete with the speed of Turkey. 

 
 

http://www.valenciaport.com/
http://www.portdebarcelona.cat/en
http://www.bilbaoport.es/aPBW/web/es/index.jsp
http://www.elpais.es/
http://www.elmundo.es/
http://www.abc.es/
http://www.ifema.es/momadmetropolis_01/
http://www.fedecon.es/
http://www.acotex.org/
http://www.creadores.org/
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3. Shift to Niche and Functional Segments 

Mass-market basics are oversaturated. To grow market share, exporters should target high-growth 

segments in Spain. 
-Sports & Activewear: This sector is booming in Spain. Focusing on technical fabrics (moisture-

wicking, antimicrobial) offers higher margins. 
-Ethical Fashion: Smaller Spanish boutiques and "slow fashion" labels are looking for transparent 

factories with certified fair labor practices (WRAP or BSCI certifications). 

 
4. Digital Integration with Spanish Retailers 

Spanish brands are moving toward 3D design and digital sampling to reduce waste. 
- Invest in 3D Design Software (like CLO 3D). If you can send a digital sample that the Spanish designer 

can tweak online, you eliminate the cost and time of shipping physical prototypes. 

 
5. Utilize Trade Fairs and B2B Platforms 

Visibility in the Spanish market requires a physical presence at key industry events. 
Key Events: MOMAD Madrid (The International Fashion, Footwear, and Accessories Exhibition) and 

Barcelona Fashion Forward. 
-Networking: Engage directly with the Texfor (Spanish Textile Confederation) to find local distributors 

or agents . 
 
 


